
PGE Renewable Power

Working with Oregonians to Create 
Green Power Communities



• Oregon’s largest IOU with >811,000 customers

• PGE ranked #1 in U.S. for residential sales (by volume)
— #2 overall, with more than 71,000 customers         

enrolled (>9.3% of customers)
— A ten-fold increase in customers since 2001
— More than 80 aMW of renewables sold
annually (equals the output of a 200 MW wind 
farm)

• Renewable Power has highest customer awareness of 
any PGE retail product (>70%)

PGE An Oregon Utility



Two renewable Power Options for our 
residential and very small business customers:

• Clean WindSM

• Green SourceSM

One renewable Power option to our mid to 
large size Commercial and Industrial 
customers:

• Clean WindSM

Renewable Power  Choices for All Customers



• A collaborative approach between our agent 
Green Mountain Energy Co. and PGE provides 
integrated “Multi-Touch” marketing

• Sales/Marketing channels include Direct Sales 
at Events & Storefronts, Bill Inserts, Bangtails, 
Courtesy Knock, Web & Phone

• Cooperative marketing opportunities with 
business renewable customers proving 
successful.

Program Marketing Basics



Visible support in the community 

• Biodeisel van wrap

• Turbine lapel pins

• Window decals

• Bumper Magnets

Spreading the word



Residential + business customers 
= Green Community.

Fostering a Green Power 
Community

In 2006 the City of Salem, OR  
hosted PGE’s 1st EPA Green 
Power Challenge



Salem Green Power Challenge
Five month challenge June - November 2006

– City proclaimed June Energy Independence Month
– Goal of +500 customers

– Public Relations
– Direct mail to Salem
– Increased Courtesy Knock 

in untapped market
– New angle for business 

customers

Marketing Opportunities



Residential + business customers 
= Green Community.

Fostering Green Power 
Communities

Tactics to tie in businesses and residents

• Coupon books: Sent out to thank all 
renewable customers

• Direct sales packet for businesses

• Tool Kit CD for businesses to 
publicize their support to their 
customers



Residential + business customers 
= Green Community.

Fostering Green Power 
Communities

•Since 2006 we have added:

• The City of Beaverton, 

•The City of Gresham 

•In 2009 the City of Lake Oswego



Residential + business customers 
= Green Community.

In 2007, the City of 
Beaverton became PGE’s 
first  100% Green Power 
Community signing up all 
of their buildings for 
Renewable Power.

The community-wide 
challenge, announced in 
June, resulted in 590 
sign-ups for renewable 
energy from PGE.



Residential + business customers 
= Green Community.

Fostering Green Power Community in 
Lake Oswego

Working with the City’s Sustainable Advisory 
Board, on 8/1/09 the Mayor announced the city’s 
goal to generate 300 new renewable sign ups by 
9/30/09 

The challenge resulted in 336 residential and 20 
commercial enrollments, increasing Lake 
Oswego’s green power participation rate to > 12 
percent and increased the city’s consumption of 
renewable power to 35 million kWh 
per year



Focus on City Challenge for 
residential market and PR 
opportunities for business market

•Ad in local papers for businesses buying 
green power

Advertising to Increase Challenge 
Awareness



We Have the Power to Make a Difference 
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