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Communication Matters

• The type of information that is communicated - the messages           
we use are important!

• The way it’s communicated - images, stories, media used

• Affects how people respond

o What resonates?

o What motivates?

o What brings attention to your issues?



Public Awareness and Outreach Initiatives

• Value of Water Campaigns

• Local Initiatives
Outreach Strategies:

 Print Ads

 Bill stuffers

 Op-Eds

 Social Media

 Community Events

http://www2.epa.gov/sites/production/files/2015-
06/documents/epa810s15001_0.pdf 



























http://sfwater.org/index.aspx?page=915

http://sfwater.org/index.aspx?page=915


https://alexrenew.com/learn-with-us/the-cost-of-a-flush

https://alexrenew.com/learn-with-us/the-cost-of-a-flush


Thank You!
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