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Better Terminology = Better Recycling

Better Terminology

Better Communication More Successful Plastics 
Recycling

MarketsMRFs

Communities
Residents

More Plastics 
Collected

Less 
Confusion



The Terms and Tools

Outreach Terms: Common 

terminology and simple tools for 

community recycling programs in 

the US and Canada to help these 

programs communicate more 

effectively to residents about 

plastic recycling. 

Commodity Terms: streamline 

communications in the plastics 

value chain- buying and selling 

plastics that have been collected. 

Goal: increase the quality and 

quantity of plastics collected and to 

facilitate better tracking. 



Stakeholder Engagement



Advisory Group:

- Tamsin Ettefagh, Envision Plastics

- Kate Eagles, NAPCOR

- Jon Stephens, Avangard Innovative

- Kurt Humes and Rebecca Jewel, Waste

Management

- Steve Thompson, Curbside Value 

Partnership*

- Pete Adrian, Lake County, IL

- Diana Gentilcore, EPS Industry Alliance

- Michael Westerfield, DART

- Liz Bedard, APR

- Kenny Luong, Ming’s Recycling Corp

*now Recycling Partnership



Why? 

Consistent Terms = Consistent Data



Annual Plastic Recycling Reports 

2012 Sources for Non-Bottle Rigid Plastic Data

Why? 

Critical Plastics Data



Why?

Critical Plastics Data (cont.) 

Access Studies Bale Audits & MRF Studies 



The Challenge

People are confused and overwhelmed

But, what about these? 

Need meaningful terms that effectively 

communicate

Plastics 1-7:
Can I recycle 
everything 
plastic!?! 

I don’t get 
it, so forget 

it!

OR:
I’m not sure, 

but I’ll put it in 
anyway.



Resource 

Introduction

Outreach Terms, Images, 

and Tool to build 

program flyer

Commodity Terms to 

support communication 

between programs, 

MRFs, and markets. 

Found on

RecycleYourPlastics.org:



Video

https://www.youtube.com/watch?v=zbcVQ2_8UU4



Outreach Terms for Residents

12

Products

Municipality

Trying to divert 
material 

MRF

Sorting to market

Reclamation

Recycling into  
useable raw material Consumer

Put it in the bin

What plastic can I 
put in my bin?

Communicating 
WHAT GOES 

INTO THE BIN

What should we 
tell the public 

about plastics?



Why Use the Outreach Terms?

“We need to do a better job of helping 

the public navigate the complexities 

of plastics recycling, and we need to 

do so in alignment with how MRFs 

and plastics recyclers see those 

materials. Taking positive steps, such 

as using the Terms & Tools, will help 

address contamination issues and 

yield loss throughout the system.” 

Scott Mouw, 

NC Recycling Section Chief

"By organizing recycling 

terminology for plastics in a 

form that is universally 

acceptable to collectors, MRF's

and primary markets, we now 

have more space to 

consistently communicate with 

our communities what plastics 

are acceptable in their recycling 

carts.”

Pete Adrian, 

Solid Waste Authority of Lake 

County (IL)  



Community 

Outreach

4 Steps to Build Your 

Program:

① Main Program Category

② Additions

③ Exclusions

④ Optional

Notes/Instructions



Step 1: Main Program 

Categories 

Select the Main 

Program Category that 

best describes the 

plastics you will accept. 



Step 2: 

Additions 

Additions can be added 

to one of the seven Main 

Categories OR can be 

used as individual 

selections, if the 

Categories don’t fit your 

program. 



Step 3: 

Exclusions

Only include the most 

important Exclusions. 

Too much information 

may leave your residents 

feeling overwhelmed and 

they won’t pay attention 

to the important details. 



Step 4: 

Notes/Instructions & Finish

Add Notes at the end of your 

program list to provide clear, 

additional directions. 

You’re Done! 

Now, either create a Program Flyer

OR use the Royalty-Free Images to 

create your own in- house flyer.



Create Your 

Own Flyer

• Pulls in

– Program selections

– Image selections

• Add 

– Logo

– Community info

– Contact info



Image 

Gallery

• Royalty-free

• Acceptable 

items and 

exclusions

• Provided in 

JPEG, TIFF, 

and EPS

• EPS allows for 

easy layering

Thank you!



Value Chain Communication-

Room for Improvement? 

What kind of bale is it, really?

Does the Mixed 
Rigid Bale 

include bulky? 

Does 3-7 contain 
PET or HDPE non-
bottle containers? 

Does 1-7 really 
mean all plastics?

There will always be nuances, but we can do better.



Commodity Terms:

Communications with MRFs and 

Markets

Products

Municipality

Trying to divert 
material 

MRF

Sorting to market

Markets

Recycling into a 
useable raw material Consumer

Put in the bin

What am I 
buying? 

What are we 
diverting?

Communicating 
WHAT IS IN THE 

BALE

Better Tracking
More Understanding

More Value



Why Use the Commodity Terms? 

“Waste Management recognizes the importance of 

communicating with one voice - to communities and 

their residents about what to put in the bin, and with 

markets about what is being sold. Common 

terminology helps us achieve that goal.”

Susan Robinson, Sr Public Affairs Director, 

Waste Management



Bale Specs



Other Resources- Plastic Film 



Find the Terms & Tools

www.RecycleYourPlastics.org/termsandtools 

www.RecycleYourPlastics.org/commodityterms

http://www.recycleyourplastics.org/termsandtools
http://www.recycleyourplastic.org/commodityterms


Join Us!

Tell us what you’re doing, if you plan to use the 

Terms, or how to make the Terms & Tools more 

useful. 



THANK YOU! 

Questions? 

Please contact me for more information and to 

provide feedback. 

Tonya Randell

Moore Recycling Associates

tonya.randell@moorerecycling.com

919 360 4045

www.MooreRecycling.com 


