

2016 GREEN POWER LEADERSHIP AWARDS
INSTRUCTIONS: U.S. EPA PARTNER AWARD APPLICATION

1. Ensure Eligibility 
An applicant or organization nominated for an award by a third-party is eligible if the following requirements are met:

|_|  Applicants are either currently or will become an EPA Green Power Partner by April 18, 2016.
|_|  Applicants will maintain their EPA Green Power Partner status through 2016.
|_| Only U.S.-based operations and facilities are eligible. 
|_| Only eligible green power generated from U.S.-based renewable energy resources will be   considered. Please review the Partnership Requirements (PDF) (16 pp, 2MB) for more information.
|_| Only green power purchases made and activities conducted since the applicant’s last award are eligible.  If the applicant has never won an award, the history of green power procurement is eligible for consideration.
|_| Applicants must have completed a green power purchase or have an operational on-site green power generator by April 18, 2016. The green power purchase is considered complete when delivery is executed or commercial operation has commenced. 
|_| Previous winners and applicants are eligible.
|_| Applicants will be evaluated on the green power use they have reported to the Green Power Partnership as of April 18, 2016.
|_| Please note: Eligibility will be verified during the review process, and finalists will need to pass an EPA compliance screen in order to be selected.

2. Complete Application Form
Please submit one application form for each organization[footnoteRef:1]. Organizations should submit only one application form, even if they are applying for multiple award categories. Third-parties may nominate more than one organization for an award, but must use a separate application for each nominee.  [1:  Organizations may submit a Green Power Leadership Award application on their own behalf, OR third-parties may nominate an organization for an award. Use this application in either instance. The term “applicant” is used in both instances. ] 


Organizations are encouraged to apply directly for an award. If you are a third-party nominating an organization for an award, the organization you are nominating MUST be copied on the email submittal. We also strongly advise you to consult with nominees to accurately capture their full contribution to the green power marketplace, not solely your experience with them. Please complete all sections of the form:

|_|	Review EPA Partner Award Categories 
[bookmark: Check1]|_|	Contact Information
|_|	Eligibility Questions
|_|	Green Power Use Data Form
|_|	Green Power Use Essay Questions
|_|	Communications, Stakeholder, and Green Power Community* Activities (*only if applicant is a Green Power Community)  
|_|	Green Power Leadership Award Applicant Profile  


3. Submit materials to GPLA@erg.com. 
Required
|_|  A completed GPLA application
		|_|  Green Power Use Data Form (see the Green Power Use Data Form section in this application). 

		Optional 
		|_|  Supplemental materials (see instructions on page 8 under Communications Activities).

After the award application and green power use forms are submitted, EPA will confirm receipt and follow up with questions, if necessary.

4. Questions?  Email GPLA@erg.com or contact Melissa Klein at (202) 343-9207 or klein.melissa@epa.gov. 



	Deadline 

	Monday, April 18, 2016 (11:59 pm Eastern Time)

Applications will be accepted beginning March 1, 2016.



Application Form
EPA Partner Award Categories
Please check the award category for which the organization is applying (can be more than one category).
[bookmark: RANGE!A3]
 
|_|   Excellence in Green Power Use Award: Recognizes Partners that distinguish themselves by using green power in amounts that exceed the minimum benchmark requirements, or where the applicant can demonstrate a distinct market impact through innovation, communications and stakeholder engagement.  Winning applicants in this category perform better than what is minimally required and offer a compelling example to their sector peers. 

|_|   Green Power Partner of the Year Award: Recognizes Partners that distinguish themselves through their green power use, leadership, overall strategy, and impact on the green power market. Winning applicants should represent a beacon for other organizations to follow, represent best in class in terms of market impact, and have a compelling story that is both unique and replicable to a wider set of market participants. This category is the highest organizational honor in EPA’s Green Power Leadership Awards and the applicant’s activities should be commensurate with this level of recognition.

|_|   Sustained Excellence in Green Power Award: Recognizes continual leadership in advancing green power development. This award category recognizes a combination of both “sustained” green power use coupled with “excellence” in procurement size and diversity of supply.  Successful applicants shall also demonstrate a similar level of sustained excellence as it relates to communications and market engagement related to their use of green power. To qualify applicants must have won at least three (3) previous Green Power Leadership Awards – including one “Direct Project Engagement” (previously known as On-site Generation) award and one “Partner of the Year” award. Applicants shall demonstrate excellence by using at least 100 percent green power for its organization-wide purchased electricity use.  The Partner must also demonstrate sustained 100 percent green power use for no fewer than 3 years prior to its first award in this category.  Organizations can only receive a Sustained Excellence award once every 3 years, over which time the applicant must maintain its continued sustained excellence activities.

|_|   Direct Project Engagement Award: Recognizes Partners that distinguish themselves through direct project engagement with on- and off-site projects using a variety of financing structures to access renewable energy certificate (REC)-based green power. Eligible direct project engagements include on- and off-site self-generation and physical power purchase agreements (PPAs) as well as direct investments and synthetic/virtual PPAs with off-site projects.  Eligible generation must come from new projects that were a result, in part, from the engagement of the applicant. EPA’s intent, in part, is to recognize direct long-term commitments with eligible projects.  An applicant’s contractual relationship to the project shall be for no fewer than five (5) years.  Self-generation shall be considered a 20-year contract term.
|_|    Green Power Community of the Year Award: Recognizes EPA Green Power Communities that distinguish themselves through their green power usage, leadership, citizen engagement, renewable energy strategy, and impact on the green power market. These applicants coordinate successful community campaigns to buy green power in amounts that exceed the minimum GPC requirements.  Both the success of the GPC campaign as well as the leadership of the local government will be evaluated under this category.  

Applicant Contact Information
Note: Please fill out the fields below with contact information for the organization applying for or being nominated for a Green Power Leadership Award.

	[bookmark: Text3][bookmark: Text36]Organization           

	[bookmark: Text37]Contact Name      

	[bookmark: Text38]Title                       

	[bookmark: Text39]Address (Street 1)      

	[bookmark: Text40]Address (Street 2)       

	[bookmark: Text41]City             
	[bookmark: Text42]State       
	[bookmark: Text43]Zip       

	[bookmark: Text44]Phone         
	

	[bookmark: Text46]Email        

	



Submitter Contact Information
NOTE: Please fill out the contact information below if you are a third-party submitting an application for another organization
[bookmark: chkSameNom]If same as contact information above, check here and skip:  |_|
	[bookmark: Text48]Organization          

	[bookmark: Text49]Contact Name       

	[bookmark: Text50]Title                        

	[bookmark: Text51]Address (Street 1)      

	[bookmark: Text52]Address (Street 2)      

	[bookmark: Text53]City             
	[bookmark: Text54]State        
	[bookmark: Text55]Zip       

	[bookmark: Text56]Phone         
	

	[bookmark: Text58]Email        

	Relationship to Applicant      


Applicant’s Communications/Public Relations Contact 
If same as applicant contact information, check here and skip:  |_|
	[bookmark: Text59]Contact Name       

	[bookmark: Text60]Title            

	[bookmark: Text61]Phone         
	

	[bookmark: Text63]Email        



Eligibility Questions

· [bookmark: chk2a]Will the applicant have completed a green power purchase and/or have an operational on-site green power generator in place by April 18, 2016? Green power through direct project engagement (on- and off-site projects) is only eligible if the applicant owns the renewable energy certificates (RECs) associated with the system’s output. The green power purchase is considered complete when delivery is executed or when the project is commercially operational.

|_| Yes  |_| No

Note: Applicants must complete a green power use data form (see below) and will be evaluated on the green power use they report to EPA’s Green Power Partnership as of April 18, 2016. 

· Will the applicant maintain EPA Green Power Partner status by continuing to fulfill the Partnership Requirements (PDF) through 2016?  |_| Yes  |_| No

· Scope of the applicant’s participation in the Green Power Partnership:
|_| Organization-wide participation [Reported electricity use covers all owned and/or leased U.S. operations of Partner]
|_| Facility-based participation (i.e., procurement is not organization-wide; reported electricity use covers a facility or group of facilities owned and/or leased by Partner)
If the applicant’s participation is facility-based, please list the facility or group of facilities included below.

     

Green Power Use Data Form


1. Complete the GPLA green power use data form and email to GPLA@erg.com with the rest of your award materials. Note, if the organization submitting this application is already an EPA Green Power Partner and this is a self-nomination, then the applicant may request a form pre-populated with their current green power use information by emailing GPLA@erg.com.



Green Power Use Essay Questions
Please note: if the applicant is selected to be an award winner, EPA may use the content of these essay answers to write the applicant’s award winner profile.

1. Why is the applicant worthy of national recognition for its green power usage? How has the applicant demonstrated leadership within its industry by using green power? For example, discuss how the applicant’s procurement had a direct impact on new supply or how the applicant’s green power use has increased. (300 word maximum)

     


2. Please discuss any innovative strategies the applicant has used to procure green power. For example, discuss how the applicant used an innovative or creative financing structure to complete the procurement. (300 word maximum)

[bookmark: Text64]     


Please refer to the awards category descriptions on pages 3 and 4 to better align your essay/response.  










Communications, Stakeholder, and Green Power Community* Activities Checklists and Questions
(*only applicable to Green Power Communities) 

Communications Activities Checklist and Questions

· Please check any activities engaged in and select the boxes in the correct column below. 
· All selected activities should have a direct communications connection to the applicant’s green power use. 
· If “Other” applies, please explain in supplemental page(s).
· Submit Supplemental Materials (encouraged but not required). If possible, please provide supplemental materials supporting your communication and outreach activities in one (1) PDF file. Please be sure to label all supplemental materials with the applicant’s name in the filename. The supplemental materials relate to your communications, stakeholder, or Green Power Community (if applicable) activities, as detailed below. Please also include links to press releases, mentions of the Green Power Partnership and the Partner Mark, sustainability reports, and other relevant promotional activities as appropriate. Note that materials may be emailed to gpla@erg.com if less than 20 MB in size. If larger, please contact Melissa Klein at klein.melissa@epa.gov or (202) 343-9207.

	Green Power Related Communications and Marketing Activities
	    Activity
Completed
	Materials Submitted

	Issued press releases
	|_|
	|_|

	Press conference, announcement, or dedication events
	|_|
	|_|

	Media outreach/interviews/pitch stories
	|_|
	|_|

	Educational kiosks/virtual tours
	|_|
	|_|

	Promotion of ranking on EPA Top Partner List(s), if applicable
	|_|
	|_|

	Promote green power use and partnership on public web page (please supply visitor statistics)
	|_|
	|_|

	Paid print, radio, television advertising 
	|_|
	|_|

	Public service announcements
	|_|
	|_|

	Product packaging
	|_|
	|_|

	In-store communications/window stickers
	|_|
	|_|

	Marketing collateral/brochures/catalogs/flyers
	|_|
	|_|

	Public facing signage (office buildings, shuttles)
	|_|
	|_|

	Other (please explain)
	|_|
	|_|


	
How has the applicant communicated its green power use for the activities detailed in this application?  What has been the market impact of these activities?  (200 word maximum. Please note: EPA strongly encourages each award winner to attend the ceremony in person, issue a press release, promote its status as an award winner on social media, and post notice of the award on its website.)  

[bookmark: Text68]     

Stakeholder Outreach Checklist and Questions

	Green Power Related Stakeholder Outreach
	Activity Completed 
	Materials
Submitted

	Speaking events/presentations/conferences/tradeshows
	|_|
	|_|

	Stakeholder newsletters
	|_|
	|_|

	Corporate intranet/internal Web announcements
	|_|
	|_|

	Webcasts/videos
	|_|
	|_|

	Trade outreach (industry associations, tradeshow booth)
	|_|
	|_|

	Supplier and distributor outreach (workshops, etc)
	|_|
	|_|

	Stakeholder green power purchase opportunities 
	|_|
	|_|

	Corporate sustainability report
	|_|
	|_|

	Sponsorships or partnerships (committees, task forces, events)
	|_|
	|_|

	Other (please explain) 
	|_|
	|_|
















How does the applicant build awareness about green power and its participation in the Green Power Partnership in general? What steps, if any, does the applicant take to encourage stakeholders to use green power? (300 word maximum) 

     


Green Power Community Communications and Outreach
Complete this section only if applicant is an EPA Green Power Community.

	EPA   Green Power Community Campaign Communications
	Activity Completed
	Materials Submitted

	Posting of EPA Green Power Community road signs
	|_|
	|_|

	Speaking events/town meetings
	|_|
	|_|

	Campaign Outreach
	|_|
	|_|

	Informational poster campaigns
	|_|
	|_|

	Chamber of Commerce outreach
	|_|
	|_|

	Direct mailings/utility bill inserts
	|_|
	|_|

	Other (please explain)
	|_|
	|_|
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How has the Green Power Community (GPC) communicated its green power use for the activities detailed in this application? What future communications plans does the GPC have for promoting its green power usage beyond April 18, 2016? If selected for this award, how will the applicant publicize its EPA Green Power Leadership Award internally and externally?  Describe what activities were most effective in achieving your award worthy green power goal?  What would you do differently in the future? (200 word maximum. Please note: EPA strongly encourages each award winner to attend the ceremony in person, issue a press release, promote its status as an award winner on social media, and post notice of the award on its website.)

     



Green Power Leadership Award 
Applicant Profile

The Green Power Partnership’s website features profiles of all Green Power Leadership Award winners going back to 2001. Please write a profile describing the applicant’s green power use activities that EPA can include on its website if the applicant is selected as a 2016 Green Power Leadership awardee. Please refer to previous award winner profiles on the GPP website to get a feel for length and tone. The profile should focus directly on the applicant’s green power leadership, detailing green power use and its impact on the market, any innovative and creative procurement methods, communications activities, and other information deemed relevant. Please do not include information on sustainability activities not related to green power use (e.g., recycling). If you are applying for a specific award, please tailor your profile to that award category. (300 word maximum) 
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