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Agenda

• RAD Updates

– RAD partner achievements 

– Recent RAD activities

• Group Discussion     

– Opportunities for growth

– Community engagement opportunities



RAD Updates



• In 2016 and 2017, RAD has welcomed two new partners!

RAD Partner Achievements



RAD Partner Achievements

In 2016, RAD partners 

processed 553,000 units, 

including:

• 1.4 million MTCO₂eq of 

GHG emissions avoided

• 76 ODP-weighted MT of 

ODS emissions avoided

• 0.9 billion kWh saved and 

$123 million in consumer 

savings

As a result, partners 

achieved the following 

impacts:

500,000 

Refrigerators

6,500 

Air Conditioning Units

45,000

Stand-Alone Freezers

1,500 

Dehumidifiers



RAD Partner Achievements

Since program inception in 

2006, RAD partners have 

processed nearly 7 million 

units, including:
• 31.6 million MTCO₂eq of 

GHG emissions avoided

• 1,721 ODP-weighted MT 

of ODS emissions avoided

• 23.8 billion kWh saved 

and $2.9 billion in 

consumer savings

As a result, partners 

achieved the following 

impacts:

6,382,700

Refrigerators

51,800 

Air Conditioning Units

656,100

Stand-Alone Freezers

11,900 

Dehumidifiers



Recent RAD Activities

• RAD Attendance at Partner 

Events
– Recleim Grand Opening Event (Sept. 26)

– Eversource, National Grid, and Sears 

Dehumidifier Collection Event (June 4) 

– BGE Air Conditioner and Dehumidifier 

Collection Event (May 20)

• Program Growth
– Recruiting new utility partners

– Conducting outreach to new partner 

categories

• Partner Spotlight

- New webpage



• 10th Anniversary RAD Report

Recent RAD Activities



Reminders for Group 

Discussion

• Share experiences with other RAD partners and recyclers in 

an active, facilitated dialogue

• Be willing to learn from each other; keep an open mind

• Please identify yourself when speaking



Opportunities for New 

Partner Categories

• The goal of the RAD program is to increase responsible appliance 

recycling and build the partner base, and there is significant interest 

in the RAD program from non-traditional partners.

• Do you see any opportunities for RAD to expand partner categories 

to include these or others?

• Do you see any opportunities to modify the RAD program to 

accommodate any new partner categories?

• Would current RAD infrastructure be compatible with these or other 

partner categories?

Colleges and Universities 

Remodeling Companies

Property Management Companies

State and Local Governments



Opportunities for New 

Partner Categories

• Are there existing partnerships or relationships between current 

partners and the potential new partner categories? 

• Are there opportunities to develop new partnerships or 

relationships?

• How can the RAD team encourage or assist in developing 

partnerships?

• Are there any opportunities to conduct a RAD-like pilot program 

with one of these other partner categories?

Property Management Companies

State and Local Governments

Colleges and Universities 

Remodeling Companies



Community Engagement 

Opportunities

• Are there opportunities to raise consumer/customer awareness 

about the RAD program and its benefits?

• How can EPA help your organization disseminate RAD 

informational/promotional materials to customers, consumers, and 

appliance owners?

• Are there any opportunities for RAD to assist in a campaign to 

increase consumer awareness?

– If EPA developed draft materials such as utility bill inserts and point-of-sale 

brochures or signage for appliance retailers, would they be of value to 

partners?

– Are there other marketing materials that would be of value to partners?



Thank you for participating!

Sally Hamlin

RAD Program Manager

+1 202-343-9711 

hamlin.sally@epa.gov

www.epa.gov/rad
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